
















Dr. Sankaran P. Raghunathan earned his doctoral degree from Temple 

University, Philadelphia.  He earned his undergraduate degree in 

Commerce, and a degree in Law from the University of Madras.  He 

obtained his MBA diploma from XLRI, India.  After his doctorate, Dr. 

Raghunathan taught International Business at Rutgers University.  He 

has had various stints in the industry.  He successfully started and ran 

his own IT firm.    

Dr. Raghunathan’s area of teaching is International Business.  His 

research interest is cross-ownership of multinational corporations.  

Mrs. Sundari Ramakrishnan brings a rich managerial experience, 

having worked for twenty years in the Banking industry, four years each 

in the Education and the IT industry.  Her previous position before 

joining The National Management School was Head of Operations at 

US Technology, Chennai.  She serves on the advisory board of several 

colleges and works with the Confederation of Indian Industry on their 

initiative for skills development.  At NMS, Sundari oversees 

administration and student services. Assistant Dean

Management Team

Dean

Disclosure

The National Management School is a private sector, for-profit initiative in the field of 

education operated by a company in the name of National Schools of Business and 

Management Private Limited.  The National Management School (NMS) is not affiliated to

any Indian University nor has its sought approval from AICTE, UGC or AIU. The school is NOT

a university under the UGC Act of India. NMS offers only a Diploma on the successful

completion of the program.
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The NMS Difference
Faculty 
The faculty of The National Management School – both visiting and permanent – has a deep interest in the 
education of the students. Each faculty member is highly qualified, with doctorates from major 
universities, mostly from the United States.  Each faculty member is prominent in research, teaching, and 
consulting.  Several of the faculty members are recipients of awards for teaching and research, and a few 
also hold distinguished Chair Professorships.  Learning from the esteemed group of faculty will provide 
students with knowledge and experience that will be useful for their careers.

Students
At The National Management School, student quality is very important.  We want students who are not 
only academically superior, but who also demonstrate the qualities of good leadership and 
resourcefulness through their non-academic activities.  We want to ensure that the most deserving 
students benefit from our program.  So we have devised an admission process that will ensure that the 
students fulfill our criteria.  This attention to the quality of students who are given admission makes The 
National Management School stand apart.

Curriculum
The curriculum of the Postgraduate Program in Management is designed after the curriculum of the MBA 
Program in the J. Mack Robinson College of Business, Georgia State University, which is an AACSB 
accredited institution.  Professors from the J. Mack Robinson College of Business are available to teach at 
The National Management School.  The certificate will be co-signed by the Deans of NMS and RCB, GSU. 
Since this program is designed after the MBA degree given at the J. Mack Robinson College of Business, it 
attains the equivalency of a degree awarded at a US university. 

Collaboration
The National Management School is collaborating with the J. Mack Robinson College of Business 
(RCB), Georgia State University for this program. Over 200 faculty members from the RCB are 
available to teach at the NMS. The curriculum also mirrors that of the RCB with its ranked 
programs. 
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Infrastructure 
The National Management School will provide world-class facilities and infrastructure that 
supports students during their program.  The infrastructure will be technologically and structurally 
superior, with the latest available features.

Location Strategy
The first campus of The National Management School is located in Chennai, a metro.  This will be 
a city campus for a few years, until a bigger campus is built.  The city campus location, Navalur, in 
OMR is easily reachable from Chennai city.  Necessary amenities are available within 5 kilometers of the 
school.  As the school grows, it will build its campus network in Hyderabad, Bangalore, Pune, 
Mumbai and New Delhi.  

Financial Assistance
The founders of the  School feel that deserving students should not lose the opportunity to study 
in the school, on financial grounds.  The School also feels that deserving students should be given 
full financial assistance.  Therefore, the School provides a limited number of educational loan 
guarantees to eligible students.

CXO Panel 
The CXO Panel is a distinguishing feature of The National Management School.  The School has 
put together a panel of eminent executives who have excelled in their chosen areas, and who 
have the national and international exposure and expertise to guide our students.  The members 
of the CXO Panel have promised to spend one day every year, on campus, with our students.  So 
students will have the opportunity to interact with the best in the industry. 
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Admissions

Admissions Process 
We are searching for good students to be part of our program.  Admissions to The National Management 
School will be based on overall performance, and not merely on academic grades.  The starting point for 
short-listing candidates will be CAT, XAT or GMAT scores.  If you are in the top 10 percentile in the CAT, 
XAT, or GMAT exams, we want you to apply for admission to our school.  From this population of 
candidates, we are looking to admit the first batch of students who have a complete profile not only in 
terms of academic brilliance, but also a demonstrated ability in performing arts or in sports and games. 
Those who have demonstrated such a complete profile will be shortlisted and invited for an assessment 
exercise.  An undergraduate qualification in engineering, arts, science or commerce fields is a basic 
requisite.  While work experience is preferred, it is not essential.

Candidates who are short-listed will then be required to go through a basket of exercises to test their 
overall skills and abilities.  The assessment exercise will help us evaluate an applicant’s strengths and 
weaknesses and to help determine the applicant’s eligibility.  These exercises will test candidates on their 
leadership skills, communication skills, creativity, enterprise, team orientation, etc.  The tests will be 
administered by trained assessors, who will assess the overall profile of the candidate.  Candidates will 
also be tested on their writing skills, as the School considers good writing to be a hallmark of good 
thinking.  Some of the basic abilities for evaluation are writing skills, presentation and public speaking, 
and general awareness.  We are looking for a balanced group of students who would not only benefit 
from our School but also be able to add value to our students.  

Applicants need to apply online and pay the non-refundable application fee of Rs.2000/-.  Applicants need 
to complete the application form in full before it can be processed.  We will begin the processing of your 
application as soon as it is complete and two months before the program start date the call for 
assessment will be sent to you, if you qualify.  After the assessment is completed for all the short-listed 
candidates, letters of admission offer will be sent to candidates one month before the program start date.

Students are expected to enrol and pay the first instalment of the fees 10 days prior to the start of the 
program.

Candidates are encouraged to visit the school during the three weeks after the offer letter for an open 
house when they can meet with other students, professors and the Deans, to get more familiar with the 
school, and to clarify for themselves on all matters related to their decision to join the school.

The school will offer admission to those candidates that it considers will be good citizens, who will benefit 
by the education offered, who will make good leaders both in business and in the community, and who 
will contribute back to society.

Application Fee 
The non-refundable application fee for the PGDM program at The National Management School is
Rs. 2000/-, and is valid only for the batch to which the candidate has applied.  Applications are accepted 
online through the NMS website.
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Academic Calendar
This is the academic calendar for the Postgraduate Diploma in Management (PGDM).  

6 weeks   

6 weeks   

6 weeks   

Summer Batch 

Fall Batch  

Spring Batch 

Batch 

June 1 -
August 31

September 15 -
December 15 

January 1 -
March 31 

First Term

January 1 - 
March 31

April 15 -
July 15 

August 1-
October 31 

Third Term Internship 

September 15 -
December 15

April 15 -
July 15

Second Term

January 1 -
March 31 
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Program Fee : both Full-time MBA & Professional MBA 
�

Your investment for the two-year Postgraduate Diploma in Management (PGDM) covering 
Tuition fee, Library fee, Class text books, course materials and the use of laptop (inclusive of 
service tax) 
�

Option 1 Rs.  20,000/- per month for 72 months (through a Private Financial Institution*) 
Option 2 Rs. 50,000/- per month for 20 months 
Option 3 Rs. 1,60,000/- per quarter  for 6 quarters 
�

* Subject to eligibility 
�
�

For this investment you get. 
�

� A World recognized certificate equivalent to a US university degree. 
� A certificate co-signed by the Dean – Georgia State University. 
� AACSB (Association to Advance Collegiate Schools of Business) based curriculum. 
� Program taught by some of the bet US professors. 
� Interaction with over 100 top CXOs. 

�

Besides the above, if you prefer to stay on-campus, then the additional costs on account of stay and 
meals will be Rs. 1.5 to 1.8 lakhs per program year. 
�

In addition to the above, the school also provides the following facilities: 
�

� Pick up/Drop from Tidel Park (only to the MBA students) 
� Beverages during breaks 
� Lunch 

�

Financial Assistance�
 

Full financial assistance in the form of Education loan repayment guarantee is available for up to 1/3rd 
of the students. Ranging from 25% to 100% of the fee. 
 

Student Housing 
 

Housing is available for both singles and married couples/families. Singles can stayin double occupancy 
rooms or single occupancy rooms with 3 bedrooms to a unit. Cost of housing based on the double 
occupancy per student will be 1.5 to 1.8 lakhs per program year. This includes both accommodation 
and food. 
 

The National Management School is leasing a few flats in an apartment complex with modern facilities. 
 

Campus 
 

State of the art facilities at the prestigious IT Corridor in Chennai on Rajiv Gandhi Salai (popularly 
known as Old Mahabalipuram Road). 



How To Apply
To apply for admission to the Postgraduate Diploma in Management at The National Management School, 
please do the following: 

• Visit our website, www.nms.edu.in 
• Click on the Apply Online button 
• You will be taken to the online application site 
• Read the instructions given 
• Fill in the online application form 
• Pay the application fee of Rs. 2000/- by credit card, demand draft or pay-in slip.  Credit card  

  payment will be authenticated online.  The demand draft and stamped pay-in slip must reach  
  The National Management School.  See the instructions given in the online payment process  

• After the payment has been received, you will receive an acknowledgement by email 
• You will receive an email acknowledgement that you have been registered 

There is no paper application process.  All applications to the school are only accepted online through the 
designated online process.

Financial Assistance 
We believe that good students should not be denied the opportunity to study at our school for want of 
funds.  Therefore, we have made provision for some financial assistance for such meritorious students.  We 
believe that, if we provide such financial assistance, we should rather pay FULL financial assistance to cover 
their entire tuition fees rather than partial financial assistance.  

Our financial assistance takes the form of a guarantee from the School to repay the educational loan that 
you may take.  The School will endeavour to help you in obtaining the education loan.  If you qualify for 
financial assistance, then based on your academic performance, the School will undertake to repay the 
educational loan that you take to study in The National Management School, on your behalf, so that you 
can start your life without debt.

Finance Assistance is given in the form of an educational loan repayment guarantee for eligible students. 
Eligibility = Merit + Need

Students who have been offered admission, who have applied for financial assistance, and who have 
submitted proof of financial need will be considered for an offer of an educational loan repayment 
guarantee, to be paid on successful completion of the program.  The student will be required to meet 
continuing performance criteria in order for the guarantee to be honored.  The decision to offer financial 
assistance is solely based on the discretion of the school management.  

Education Loans 
The National Management School  will endeavor to tie-up with banks that may directly offer educational 
loans to our students.    
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Academics 

Postgraduate Diploma in Management - in collaboration with Georgia State University 

The full-time two-year Postgraduate Diploma in Management (PGDM) trains students to become excellent 

managers and decision-makers with a global perspective and practical knowledge.  Students acquire 

specific skills in areas such as accounting, economics, finance, management & human resources 

development, information systems, international business & environment, marketing, quantitative 

techniques, production and operations management, and strategic management.  

The course has a two-tier structure.  The first year is committed to developing business fundamentals 

through compulsory courses spanning the areas of accounting, economics, finance, management & 

human resources development, information systems, international business and environment, marketing, 

quantitative techniques, production and operations.  The second year offers a number of electives.  The 

flexibility in the system ensures that students do not compromise with their desired area of pursuit.  In the 

second year students get exposure to soft skills such as business plan preparation, industry analysis, and 

consulting practicum. 

The full-time two-year Postgraduate Program in Management (PGPM) consists of three terms each year.  

The curriculum consists of:   

• Foundation Course in Basic Managerial Skills 

• 18 Core Courses

• 5 Electives in one functional discipline 

• Industry Analysis of 60 hours and 

• Country Study (any two countries) of 40 hours

• Internship for 6 weeks at the end of first year 

• Understudy of 20 hours 

• Business Plan Preparation course of 80 hours 

• Consulting Practicum of 80 hours 

After each course, one of the CXOs from eight functional areas spanning 12 different verticals will interact 

with students.  The program also provides an opportunity to specialize in an additional functional area, 

apart from one compulsory specialization. For this second specialization, the student has to take 5 

additional electives.  
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Course Plan
Week Course Monday Tuesday Wednesday Thursday Friday

1 1  2* 1.5= 3 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  2* 1.5= 3 hrs

 2* 1.5= 3 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  2* 1.5= 3 hrs

 2* 1.5= 3 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  2* 1.5= 3 hrs

 2* 1.5= 3 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  2* 1.5= 3 hrs

 2* 1.5= 3 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  2* 1.5= 3 hrs

 2* 1.5= 3 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  3* 1.5= 4.5 hrs  2* 1.5= 3 hrs

2 CXO visit, extra curricular activities, preparation for the next course

CXO visit, extra curricular activities, preparation for the next course

CXO visit, extra curricular activities, preparation for the next course

CXO visit, extra curricular activities, preparation for the next course

CXO visit, extra curricular activities, preparation for the next course

CXO visit, extra curricular activities, preparation for the next course

3 2

4

5 3

6

7 4

5

8

9

10

11 6

12

Year II

Understudy 20 hours

Business Plan Preparation – 1, 2, 3 & 4 80 hours

Consulting Practicum – 1, 2, 3 & 4 80 hours
Industry Analysis – 1, 2 & 3 20 hours * 3 industries = 60 hours
Country Study – 1 & 2 20 * 2 countries = 40 hours 

Electives 5 courses for area specialization

Second Year Plan

Understudy

Elective 1, 2 & 3

Business Plan Preparation 1 & 2

Elective 4 

Business Plan Preparation 3 & 4

Elective 5

Industry Analysis 1 Industry Analysis 2 Industry Analysis 3

Country Study 1 Country Study 2

Consulting Practicum 1 & 2 Consulting Practicum 3 & 4

Term IV Term V Term VI

Term I Term II Term III
6 Core courses 6 Core courses 6 Core courses

Course Structure  

Year I

Term I 3.2 lakhs 

Term II 1.2 lakhs

Term III 0.4 lakhs 

Term IV 2.4 lakhs 

Term V 1.2 lakhs  

Term VI 

Total

1.2 lakhs  

9.6 lakhs  

Amount (in Rupees)Term
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The Program Fee
The total fee for the two-year Postgraduate Diploma in Management (PGDM) is Rs. 9.6 lakhs inclusive of 
service tax.  The fee is to be paid in installments at the beginning of the term as given in the following 
table:

The non-refundable application fee of Rs. 2000/- is a separate fee payable at the time of applying to
the program.



Courses

Accounting  

Economics 

Finance 

Information
Systems 

International
Business and
Environment 

Management and
Human Resource
Development 

Marketing

Quantitative
Techniques,
Production and
Operations
Management

Areas Core (eighteen)

Cost and Management Accounting, Financial Accounting

Macro Economic Theory and Policy, Managerial Economics

Accounting and Financial Statement Analysis, Corporate Finance

Information Technology Management, Management Information Systems

Business Law and Ethics (Legal, Ethical and Regulatory Environment), 
International Business Environment

Business Research Methods
Corporate Social Responsibility and Corporate Governance
Organization Behavior-I: Individual & Group Behavior in Organization
Organization Behavior-II: Leadership, Organizational Structure, Design & Change

Marketing Management I - Marketing Process & Strategies
Marketing Management II - Marketing Mix

Production and Operations Management
Quantitative Techniques (Statistical Business Analysis)

Electives

Basic Econometrics 

Demand and Business 
Forecasting

Development Economics

Economics of HR

Entrepreneurship and New 
Ventures

Firms, Markets and 
Globalization

Industrial Economics and 
Economic Strategies

Industrial Organization and 
Economics of Firm Strategy

Managing Private and Public 
Partnerships

Money, Banking and Finance

Strategic Game Theory for 
Managers

Accounting Information Systems

Financial Accounting and 
Reporting

Financial Analysis Planning and 
Control

International Accounting 
Practices

Management Control and 
Costing Systems

Strategic Management of 
Accounting and Financial 
Information Systems

Economics

Accounting
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Advanced Manpower Planning

Assertiveness Training

Basic Econometrics of HR

Collective Bargaining and 
Negotiations Process

Corporate Image Building

Employment Relations Laws

Enhancing Leadership Skills

Executive Compensation

Fundamentals of Industrial 
Relations

Fundamentals of Labor Laws

Grievance Resolution

HR - Performance Management,
Compensation Management

HR Technology

Human Resources Information 
Systems 

HRM in Service Sector

Human Resource Planning

Human Resources and Labor 
Markets

Industrial Jurisprudence

Labor Law Applications

Labor Laws

Marketing Decisions for HR 
Management

Measuring HR

Negotiations

Occupational Testing

Personal Effectiveness and 
Leadership

Personal Growth Lab

Personnel Management and 
Industrial Relations

Recruitment and Selection

Strategic Compensation

Strategic Human Resources 
Management

Stress Management

Technology Intensive 
Intra/Entrepreneurship

Training and Development

Transactional Analysis

Transformation for Sustainable 
Superior Performance

Wage Determination and 
Administration

Human Resources Development

Electives (contd.)

Business Analysis and Valuation

Capital Expenditure Planning and 
Control

Commercial Banking

Commodities Derivatives Market

Corporate Taxation

Financial Instruments, 
Derivatives, F & O

Financial Markets

Financial Modeling using Excel

Financial Risk Management

Financial Statement and Business 
Analysis 

Fixed Income Securities

Income Taxes

International Financial 
Management

IPO Process

Mergers, Acquisitions and
Corporate Restructuring

Risk Management and Insurance

Security Analysis and Portfolio 
Management

Valuation of Financial Assets

Venture Funding Process

Finance
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International Management

International Business Strategy

International Economics

International Finance

International Human Resource 
Management

International Marketing

Cross Cultural Management 

International Marketing Research

International Marketing Strategy

International Business & Environment

Advanced Organizational 
Processes

Art of Public Speaking

Balanced Score Card

Building Learning Organizations

Business Process Innovation

Case Analysis and Reporting

Consulting to Management

Contemporary Business Practices

Corporate Image Building

Designing Organizations for 
Uncertain Environments

Emotional Intelligence and 
Managerial Effectiveness

Impression Management

Indian Philosophy and Leadership 
Excellence

Introduction to Social 
Entrepreneurship

Leadership, Influence and Power

Management of Creativity

Management of Relationship

Managerial Counseling

Neuro-Linguistic Programming

Organizational Development and 
Change

Resource Based Strategy

Social Legislation for Indian 
Managers

Strategic Management

Strategies of Co-operation

Technology Intensive 
Intra/Entrepreneurship

Summer Project 

Independent Study

Soft Skills - Case Competition 
Workshop

Managerial Strategic Reasoning-I

Managerial Strategic Reasoning-II

Industry Focus / Interaction 
Automotive, Manufacturing, 
FMCG, BFSI, Healthcare, IT/ITES, 
Real estate, Tourism/Hospitality 

Culture and Business - Asia 
Pacific, Europe, India, Japan, 
North America, South America, 
USA

Management 

Architecture and Design

Business and Data 
Communication Networks

Business Modeling through 
Systems Dynamics

Cyber Law and IPR

Data Structures

Data Warehousing and Data 
Mining

DBMS with Oracle

Decision Support Systems

e-Business

Enterprise Resource Planning

Information Security and Risk 
Management

Information Systems Strategy

International Information 
Technology Issues and Policy

Knowledge Management

Management of Information 
Services

Object-Oriented Programming

Security and Privacy of 
Information and Information 
Systems

Software Project Management

Information Systems

Electives (contd.)
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Advertising and Sales Promotion

Business to Business Marketing

Competition and Globalization

Consumer Behavior

Customer Relationship Marketing 
I - Customer Lifetime Value, 
Meaning and Measurement

Customer Relationship Marketing 
II – Maximizing Customer Lifetime 
Value (CLV)

Direct and Database Marketing 
I – Principles & Strategies 

Direct and Database Marketing
II – Tools & Techniques

Direct and Database Marketing
III – Campaign and Tactics and 
Modeling

Marketing Decision Models

Marketing in Practice

Marketing Law 

Marketing Research
I – Intelligence Design 

Marketing Research II – Sampling 
& Data Analysis

Product and Brand Management I 
- New  Product Introduction

Product and Brand Management 
II- Brand Management

Retailing I - Concept Introduction 
& Decision Making Process

Retailing II – Strategies, Tools & 
Techniques 

Rural Marketing

Sales and Distribution 
Management

Services Marketing

Advanced Inventory Control and 
Materials

Demand and Business Forecasting

Logistics and Supply Chain 
Management

Materials Management

Operations Research, Planning 
and Strategy

Production Planning and Control

Project Management 

Service Operations Management

Technology Management

Theory of Constraints

Total Quality Management

Electives (contd.)

Marketing

Quantitative Techniques, Production and Operations Management
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Industry Interaction 

Industry interaction consists of Understudy, Consulting Practicum, Business Plan 
Preparation, Internship and CXO visits.

Our students get the benefit of interacting with industry leaders in various ways either as 
part of the course work or outside.  
 
Right through the academic year, there will be Visits by CXOs across various sectors of 
industry, government and society.  The course delivery structure has been made in such a 
way that all the students will have the time to spend interacting with the visiting CXO for 
the whole day.  This is a very valuable experience for our students.
 
As part of the second year work, coursework involves being an Understudy to a senior 
manager for a whole 20 hours across one full week.  Students pick the industry that they 
want to specialize in, and the function that they want to understand while selecting the 
senior executive to shadow.  This experience of actually studying the day to day pressures 
of a senior executive is something that can never be taught in a classroom.
 
The Consulting Practicum is another opportunity for our students to interact with the 
industry.  Student teams are formed in the second year to execute a consulting project that 
they first “sell” to obtain a paid project from a company.  The problem posed by the 
company is analysed by the team that is mentored by the company executive and the 
professor handling the program.  This 80 hour program is a hands-on real-life project that 
helps in application of theoretical frameworks, and in building teamwork that is essential in 
consulting.
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Business Plan Preparation is an 80 hour project that involves writing a business plan for a 
real-life project that is presented to us by an entrepreneur or a company.  This integrates all 
the learning that is done in the classroom across the disciplines.  As part of this business 
plan preparation project, students need to do the research that is needed to perfect the 
plan.  The financial planning and the operational plan exercise will help students 
understand the nuances of running the business.  A faculty mentor will help the team.
 
Internship in a company is to be undertaken for 6 weeks between the two academic years.  
This internship enables a student to work in a company in-house under a particular 
manager working on a specific project that is assigned to the student.  The company 
executive evaluates the project and gives the feedback to the professor for a final grade.
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Faculty & Research
International Visiting Faculty
The following international faculty members are full-time faculty members in other universities, and 
have expressed an interest in teaching the students of The National Management School, on a visiting 
basis.  In addition, more than 200 professors at the J. Mack Robinson College of Business are available 
to teach at the NMS.  

Abraham, Bovas, Ph.D
Professor, Department of Statistics and 
Actuarial Science
University of Waterloo
Ontario    Canada
Phone: 519-888-4567
Email: babraham@uwaterloo.ca

Allen, Thomas J. Ph.D
Howard W. Johnson Professor of 
Management, Emeritus 
Technological Innovation & Entrepreneur-
ship (TIE) 
Sloan School of Management 
Massachusetts Institute of Technology 
Cambridge    MA
Phone: 617-253-6651
Email: tallen@mit.edu

Arunachalam, Vairam, Ph.D
Director, School of Accountancy
& PwC Silvoso Distinguished Professor, 
Accountancy
Robert J Trulaske, Sr. College of Business
University of Missouri
Colombia    MO
Phone: 573-882-3225
Email: arunachalam@missouri.edu

Bailey, James, Ph.D
Tucker Professor of Leadership and Chair of 
Mgt. Department
Department of Management
School of Business
George Washington University
Washington    DC
Phone: 202-994-1669
Email: jbailey@gwu.edu

Balasubramaniam, Ramesh, Ph.D
Board of Advisors Professor of Computer 
Information Systems
Program Director, Master of Science in 
Information Systems Audit & Control
Robinson College of Business
Georgia State University
Atlanta    GA
Phone: 404-413-7372
Email: bramesh@cis.gsu.edu

Banerjee, Shomu, Ph.D
Lecturer
Department of Economics
Emory Graduate School
Emory University
Atlanta    GA
Phone: 404-712-8168
Email: sbaner3@emory.edu

Basuroy, Suman, Ph.D
Assistant Professor of Marketing
Barry Kaye College of Business
Florida Atlantic University
Tallahassee    FL
Phone: 561-799-8223
Email: sbasuroy@fau.edu

Belton, Willie, Ph.D
Associate Professor of Economics
Ivan Allen College - School of Economics
Georgia Institute of Technology
Atlanta    GA
Phone: 404-894-4388
Email: willie.belton@econ.gatech.edu

Besedes, Tibor, Ph.D
Assistant Professor
Ivan Allen College - School of Economics
Georgia Institute of Technology
Atlanta    GA
Phone: 404-385-0512
Email: besedes@gatech.edu

Cebula, Richard J., Ph.D  
Shirley & Philip Solomons Eminent Scholar Chair
Editor, Journal of Regional Analysis and Policy
Managing Editor, Journal of Economics and
  Finance Education
Armstrong Atlantic State University
Economics Department
Savannah, GA
Phone: 912-344-3240
Email: Richard.Cebula@armstrong.edu

Chandran, Rajan, Ph.D
Vice Dean & Professor, Marketing
The Fox School of Business and Management
Temple University
Philadelphia    PA
Phone: 215-204-8148
Email: chandran@temple.edu

Chidambaran, N. K., Ph.D
Assistant Professor of Finance
Graduate School of Business
Fordham University
1790 Broadway, 1120
New York, NY 10023
Phone: 646-312-8248 
Email: chidambaran@fordham.edu

Contractor, Farok, Ph.D
Professor, Management & Global Business
Rutgers Business School
Rutgers University
Neward    NJ
Phone: 973-353-1650
Email: farok@andromeda.rutgers.edu

Ganesan, Shankar, Ph.D
Office Depot Professor of Marketing
Eller College of Management
The University of Arizona
Tucson    AZ
Phone: 520-626-4159
Email: sganesan@eller.arizona.edu
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Ganesh, Jaishankar, Ph.D
Associate Dean
College of Business Administration
Central Florida University
Orlando    FL
Phone: 407-823-5053
Email: jai.ganesh@bus.ucf.edu

Ghosh, Avijit, Ph.D
Vice President, Technology & Economic 
Development
Professor of Marketing
University of Illinois-Urbana Champaigne
Urbana Champaign    IL
Phone: 217-265-5440
Email: ghosha@uillinois.edu

Gopalakrishnan, Shanthi, Ph.D
Associate Professor
NJIT School of Management
New Jersey Institute of Technology
Newark    NJ
Phone: 973-596-3283
Email: gopalakr@adm.njit.edu

Gunasekaran, Angappa, Ph.D
Professor / Chairperson, Decision & 
Information Sciences
Charlton College of Business
University of Massachusetts
Phone: 508-999-9187
Email: agunasekaran@umassd.edu

Iyer, Govind, Ph.D
Associate Professor- Information Systems
School of Accountancy and Information 
Management
W.P. Carey School of Business
Arizona State University
Tempe    AZ
Phone: 480-965-2382
Email: Govind.Iyer@asu.edu

Iyer, Venkat, Ph.D
Assistant Professor
Department of Accounting
University of North Carolina - Greensboro
Greensboro    NC
Phone: 336-334-5647
Email: vmiyer@uncg.edu

Jayachandran, Satish, Ph.D
Associate Professor, Marketing Department
Moore School of Business
University of South Carolina
Columbia    SC
Phone: 803-777-4406
Email: satish@moore.sc.edu

Krishnan, Gopal V., Ph.D
Joseph R. Perella and Amy M. Perella Chair
College of Business and Economics
Lehigh University
Bethlehem    PA
Phone: 610-758-2816
Email: gok208@lehigh.edu

Ramesh, K., Ph.D
Professor
Plante & Moran Faculty Fellow
Accounting & Information Systems
The Eli Broad College of Business
Michigan State - East Lansing 
East Lansing    MI
Phone: 517-432-8350
Email: rameshk@bus.msu.edu

Kumar, Kuldeep, Ph.D
Professor
Department of Decision Sciences and 
Information Systems
College of Business Administration
Florida International University
Miami    FL
Phone: 305-348-3156
Email: kumark@fiu.edu

Kumar, V., Ph.D
Richard and Susan Lenny Distinguished 
Chair Professor of Marketing
Executive Director, Center for Excellence in 
Brand and Customer Management
J. Mack Robinson College of Business
Georgia State University
Atlanta    GA
Phone: 404-413-7590
Email: dr_vk@hotmail.com

Kundu, Sumit, Ph.D
Knight Ridder Center Research Professor
Department of Management and 
International Business
College of Business Administration
Florida International University
Miami    FL
Phone: 305-348-3251
Email: sumit.kundu@business.flu.edu

Leone, Robert P., Ph.D 
J. Vaughn and Evelyne H. Wilson Chair and
Professor of Marketing 
M.J. Neeley School of Business
Texas Christian University
Fort Worth, TX 
Phone: 817-257-5528
Email: r.leone@tcu.edu

McCarthy, Patrick, Ph.D
Professor and Chair
Ivan Allen College - School of Economics
Georgia Institute of Technology
Atlanta    GA
Phone: 404-894-4914
Email: patrick.mccarthy@econ.gatech.edu

Joshi, Maheshkumar, P., Ph.D 
Associate Professor of Management 
The School of Management 
George Mason University  
4400 University Drive 
Fairfax VA
Phone: 703-993-1761 
Email:  mpjoshi@gmu.edu

Mirchandani, Dilip, Ph.D
Professor - Management
Rohrer College of Business
Rowan University
Glassboro    NJ
Phone: 856-256-4048
Email: mirchandani@rowan.ed
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Naveen, Lalitha, Ph.D
Assistant Professor, Finance
College of Business and Public Policy
Temple University
Philadelphia    PA
Phone: 215-204-6435
Email: lalitha.naveen@temple.ed

Palvia, Prashant, Ph.D 
Joe Rosenthal Excellence Professor
Director, McDowell Research Center,
Professor, Information Systems and Operations 
Management
Bryan School of Business and Economics
The University of North Carolina at Greensboro
Greensboro
Phone: 336-334-4818
Email: pcpalvia@uncg.edu

Palvia, Shailendra, Ph.D
Director of Management Information 
Systems Programs
College of Management
Long Island University
Brookvile    NY
Phone: 516-299-3017
Email: spalvia@liu.edu

Pancras, Joseph, Ph.D
Assistant Professor, Marketing Department
School of Business
University of Connecticut
Storrs    CT
Phone: 860-486-0810
Email: jpancras@business.uconn.ed

Phatak, Arvind, Ph.D
Laura H. Carnell Professor of Strategic 
Management and International Business
Fox School of Business and Management
Temple University
Philadelphia    PA
Phone: 215-204-8191
Email: arvind.phatak@temple.edu

Nair-Reichert, Usha, Ph.D
Associate Professor
Director of Undergraduate Programs
Ivan Allen College - School of Economics
Georgia Institute of Technology
Atlanta    GA
Phone: 404-894-4903
Email: usha.nair@econ.gatech.edu

Rajan, Jayanti, Ph.D
Instructor in Residence, Marketing
University of Connecticut Tri-Campus
West Hartford    CT
Phone: 860-486-5392
Email: jayanthi.rajan@uconn.edu

Rubinstein, Saul, Ph.D
Associate Professor
Department of Labor Studies and 
Employment Relations
School of Management and Labor 
Relations
Rutgers  University
New Brunswick    NJ
Phone: 732-932-1741
Email: rubinstein@smlr.rutgers.edu

Ravishanker, Nalini, Ph.D
Professor and Undergraduate Director
Department of Statistics
University of Connecticut
Storrs    CT
Phone: 860-486-4760
Email: nalini.ravishanker@uconn.edu

Ramseshan, Ram, Ph.D.
Head of School
Curtin Business School International
Curtin University of Technology
Perth, WA    Australia
Phone: +61 8 9266 4674
Email: ram.ramaseshan@cds.curtin.edu.au

Ramani, Girish, Ph.D
Assistant Professor of Marketing
LeBow College of Business
Drexel University
Philadelphia    PA
Phone: 484-320-8792
Email: ghs2@psu.edu

Shah, Denish, Ph.D
Assistant Professor and Assistant Director
Center for Excellence in Brand and 
Customer Management
J. Mack Robinson College of Business
Georgia State University
Atlanta    GA
Phone: 404-413-7694
Email: shah@gsu.edu

Shankar, Venki, Ph.D
Professor of Marketing and Coleman Chair 
in Marketing
Mays Business School
Texas A&M University
College Station    TX
Phone: 979-845-3246
Email: venky@venkyshankar.com

Rajam, Chandru, Ph.D
Chief Executive Officer & Director of 
Academic Advisory Services
EduMetry Inc.
Edumetry.com
Herndon    VA
Phone: 800-984-8465
Email: chandru.rajam@edumetry.com
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Wever, Kirsten, Ph.D
Writing Program Director
Boston’s Public Business School
University of Massachusetts
Boston    MA
Phone: 617-287-7685
Email: kirsten.wever@umb.edu

Weinhold, Diana, Ph.D
Associate Professor of Development 
Economics
Director, MSc Programme in Development 
Studies
London School of Economics
London    
Phone: +44 (0)20 7955 6331
Email: d.weinhold@lse.ac.uk

Sriram, S., Ph.D
Assistant Professor of Marketing
Stephen M. Ross School of Business
University of Michigan
Ann Arbor    MI
Phone: 734-764-1363
Email: ssrira@umich.edu

Shrikande, Milind, Ph.D
Associate Professor
Department of Finance
J. Mack Robinson College of Business
Georgia State University
Atlanta    GA
Phone: 404- 651-2710
Email: mshrikhande@gsu.edu

Sivakumar, Kumar, Ph.D
Associate Professor of Accounting
Boston University School of Management
Boston University
Boston    MA
Phone: 617-353-2035
Email: kns@bu.edu

Sriram, Ram S., Ph.D
Controllers' Round Table Distinguished 
Professor
School of Accountancy
J. Mack Robinson College of Business
Georgia State University
Atlanta    GA
Phone: 404-651-4464
Email: sriramr@bellsouth.net

Tucci, Christopher, Ph.D
Professor of Management of Technology
Ecole Polytechnique Federale De Lausanne (EPFL)
EPFL
Lausanne    Switzerland
Phone: [+41 21 69] 30023,30021
Email: christopher.tucci@epfl.ch

Upadhyay, Arun, Ph.D
Business Administration
College of Business and Public Policy
University of Alaska
Anchorage    AK
Phone: 907-786-4152
Email: arun@nero.scob.uaa.alaska.edu

Venkatesan, Raj, Ph.D
Associate Professor of Business Administration
Darden Graduate School of Business Administration
University  of Virginia
Charlottesville    VA
Phone: 434-924-6916
Email: Venkatesanr@darden.virginia.edu

Vijaykumar, Jayaraman, Ph.D
Associate Professor
School of Business
Virginia Commonwealth
Richmond    VA
Phone: 804-828-7157
Email: jvijayak@vcu.edu

Swaminathan, Srinivasan, Ph.D
Professor of Marketing 
LeBow College of Business
Drexel University 
Philadelphia PA 19104
Phone: 215.895.2137
Email: Srinivasan.Swaminathan@drexel.edu

Subramanian, Girish H., Ph.D  
Professor of Information Systems and
Director of Information Technology Programs
School of Business
Penn State University Harrisburg
Middletown, PA 
Phone: 717-948-6150
Email: ghs2@psu.edu

Subramanian, Ramesh, Ph. D 
The Gabriel Ferruci Professor of Computer 
Information Systems 
Lender School of Business 
Quinnipiac University 
275 Mount Carmel Avenue 
Hamden CT 
Phone: 203 - 582- 5276 
Email: Ramesh.Subramanian@quinnipiac.edu 

Varma, Arup, Ph.D 
Director, Area Coordinator, & Professor 
Human Resources & Employee Relations 
Graduate School of Business 
Loyola University Chicago 
1, E. Pearson Street, Maguire Hall 
Chicago IL 
Phone: 312 - 915 - 6664 
Email: avarma@luc.edu 
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The Stepping Stone Program - For Doctoral Candidates

The National Management School plans to recruit Research Associates; these are candidates 
who aspire to do a doctoral program in the United States.  These Research Associates will 
work for 2 years at the School assisting professors in their research programs.  During these 
2 years, they will identity their areas of interest and also get to know the visiting professors.  
Once they identify their area of interest, they will take the steps necessary to gain admission 
to a Ph.D program.  We are also planning to tie up with Universities such that our 
candidates get full assistantships if they qualify for admission according to the university’s 
criteria.  

Those who work at The National Management School as Research Associates for 2 years 
and who complete their Ph.D programs in a partner foreign university will be welcomed 
back to join The National Management School as teaching faculty.  This is a seven year 
investment that the School makes in order to create its own cadre of professors.
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Student Activities 
Students have the opportunity to participate in many activities outside of the curriculum. 
There are many committees, and students are encouraged to create new committees or 
clubs or groups, based on their interests.  

Student Affairs Committee (SAC) 
The Student Affairs Committee enables students to manage the cultural programs, any 
campus activities or any programs where the students would like to initiate and manage by 
themselves.  

Sports Club 
The Sports Club enables students to participate in sports activities as part of the school, 
where they organize home games or programs, or send students to participate in other 
programs.  

Cultural Club  
The Cultural Club is an opportunity for students to showcase their cultural talents and to 
organize cultural activities. 

Placement Committee 
The Placement Committee is responsible for getting students placed in jobs after 
graduation. 

Ideation Club 
The Ideation Club enables students to ideate and explore their creative thinking. 

Town Hall Meetings 
Town Hall Meetings enable students to meet with the school management. 
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About the J. Mack Robinson College of Business, Georgia State University 
The J. Mack Robinson College of Business (RCB), Georgia State University, is located in Georgia, USA.  

U.S. News & World Report ranks RCB programs among the best in the United States:

•   Top five part-time MBA - 2009

•   Top 10 part-time MBA - 13 consecutive years

•   Top 50 overall undergraduate program

•   Ninth-best Computer Information Systems program (graduate)

•   34th-best Health Service Administration program (graduate)

•   Fifth-best Risk Management and Insurance program (undergraduate)

•   Ninth-best Real Estate program (undergraduate)

•   10th-best Computer Information Systems program (undergraduate)

Other Rankings received by Robinson College of Business: 

•   Financial Times ranked the Executive MBA program among the top 40 worldwide and top 20 in the U.S. 

•   Entrepreneur Magazine ranked the college among the top 50 regional schools for entrepreneurs 

•   CFO.com listed Robinson's CFO Roundtable among its 10 "most intriguing" programs 

•   CPA Personnel Report's 20th Annual Survey of Accounting Professors (2001) ranked the college's  
   School of Accountancy graduate program 19th in the nation 

•   The Academy of Management Journal ranked Robinson faculty among the most productive in the  
   nation in research. The college's faculty also ranked sixth among business schools in the Southeast  
   and 41st in the nation in research productivity  

•    Robinson faculty are frequently tapped for their expertise by media such as Wall Street Journal, New  
   York Times, BusinessWeek, Financial Times, USA Today, Barron's, The Economist, CNN and lnvestor's  
   Business Daily 
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More information about the J. Mack Robinson College of Business can be found at: http://robinson.gsu.edu
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 collaboration with

J. Mack Robinson College of Business
Georgia State University 

The National Management School



About Chennai 
Chennai is a 400 year old city located on the east coast of Tamil Nadu, the southern most state in India. 
With a fairly large population, the city has grown by leaps and bounds in recent times, with more 
infrastructure being added, making the city ideal for a business school.  The city has its unique features, 
such as, The Marina (the second longest beach in the world), Fort St. George (a bastion of British rule), 
many ancient temples (dating to around one thousand years of age), the Annual Music Festival in 
December, and many more interesting sights and activities.  

Chennai has many infrastructural facilities for students and the campus is strategically located near the 
most happening places of the city.  The School is just a 60 minute drive from the International Airport and  
the Central Railway Station.  Chennai has many multi-cuisine restaurants and offers the comforts of a 
cosmopolitan environment to students. 

For All Inquiries
Please contact:

The National Management School 
Alpha City, Beta Block
25 Rajiv Gandhi Salai, OMR
Navalur, Chennai 603 103
+91-44-4745-0000
info@nms.edu.in
www.nms.edu.in   
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Alpha City, Beta Block, 25 Rajiv Gandhi Salai (OMR) Navalur, Chennai 603 103
+91-44-4745-0000                      info@nms.edu.in                 www.nms.edu.in

TM

The National Management School emerges as the new icon of management 
education, with the purpose of equipping new managers with sustainable 
knowledge, values and growth.   The purpose of the School is rendered in its 
identity expressing the fertile environment that nurtures aspiring global leaders.

The three green growing stalks represent the leader’s growth nourished by 
academic expertise, guided by corporate experience, and shaped by the global 
exposure provided by the School.  The fruits are the personification of the 
evolving leader relishing the ethos of the School – principles, process, pro-search, 
partnership and parley.

The rich ochre represents the confidence and focus a student should have to lead 
the corporate world.  The distinct font style in black expresses the School’s 
commitment to promote and help in the practice of innovative management.




